
Brand Guide Hearts & Hands



Welcome to  
Hearts & Hands

This guide will help you understand  
our brand — how we built it, how it looks 
and feels today, and how it applies to 
you and your work. 

Whether you’re a new employee or one of our volunteers, this 

guide will help ensure that the Hearts & Hands brand is used 

consistently — everywhere, every time. We aren’t the “brand 

police.” But we do care deeply about our core beliefs and 

values, and how they come through in everything we do.
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A Brief Overview
Built upon an interfaith coalition, our 
trained volunteers connect frail or 
vulnerable individuals in under served 
communities with needed services.

Our Mission
While supporting the under-served individuals  
in our neighborhoods, we aim to:

    Uphold their dignity

    Improve their quality of life

    Enhance their ability to live in their home of choice

    Assist their primary caregivers

Our Vision
We’re the premier volunteer organization serving our 
frail or vulnerable neighbors in rural and suburban 
Western New York communities.

Our Services
Our services are delivered at no expense to the care 
recipient through the best efforts of our dedicated 
volunteers. We are able to offer these services at no 
charge through the generous support of the many 
Friends of Hearts & Hands like you, who believe in  
our Neighbor Helping Neighbor Volunteer Program.



Our Visual Identity
Whenever and however Hearts & Hands  
is represented, we must ensure a consistent 
look that visually and effectively expresses 
the personality traits of our brand.



Logos
These are our primary logos.  
They should be used unaltered,  
as provided and shown here. 

The full-color logos should be used in most instances. The grayscale 
logos should only be used in black and white publications, or instances 
where the reproduction quality of our color logo may be questionable.

full-color logo with shadow 

HNH_Logo_Color_Shadow.png

full-color logo without shadow 

HNH_Logo_Color_NoShadow.png

grayscale logo without shadow 

HNH_Logo_Grayscale_NoShadow.png



The secondary logos work well in horizontal spaces, and in instances 
where the logo may appear small. These logos allow the Hearts & Hands 
name to appear larger than the primary logos. 

The full-color logos should be used in most instances. The grayscale logos 
should only be used in black and white publications or instances where 
the reproduction quality of our color logo may be questionable.

Logos
These are our secondary logos.  
They should be used unaltered,  
as provided and shown here. 

Hearts & Hands
full-color horizontal logo 

HNH_Logo_Color_Horizontal.png 
HNH_Logo_Color_Horizontal.eps

full-color horizontal boxed 

HNH_Logo_Color_HorizontalBoxed.png 
HNH_Logo_Color_HorizontalBoxed.eps

Hearts & Hands
grayscale horizontal logo 

HNH_Logo_Grayscale_Horizontal.png 
HNH_Logo_Grayscale_Horizontal.eps

grayscale horizontal boxed 

HNH_Logo_Grayscale_HorizontalBoxed.png 
HNH_Logo_Grayscale_HorizontalBoxed.eps

full-color horizontal boxed alt 

HNH_Logo_ColorAlt_HorizontalBoxed.png 
HNH_Logo_ColorAlt_HorizontalBoxed.eps



Logo Icons
These are our logo icons. 
They should be used unaltered,  
as provided and shown here.

This logo icons may prove useful for unique circumstances, when  
the brand identity is apparent in other ways, or intentionally obscure —  
for example, on social media, or for the favicon of the website.

full-color logo icon 

HNH_LogoIcon_Color.png 
HNH_LogoIcon_Color.eps

full-color logo icon boxed 

HNH_LogoIcon_Color_Boxed.png 
HNH_LogoIcon_Color_Boxed.eps

grayscale logo icon 

HNH_LogoIcon_Grayscale.png 
HNH_LogoIcon_Grayscale.eps

grayscale logo icon boxed 

HNH_LogoIcon_Grayscale_Boxed.png 
HNH_LogoIcon_Grayscale_Boxed.eps



Typography
We use one primary sans serif typeface  
for all materials in several weights and 
faces. It’s an important design element 
used to express our visual brand, so be 
sure to use this typeface appropriately.

 

Montserrat
Montserrat should be used for main headlines and body copy.  
For headlines, the larger the font size, the more slender a weight you 
may use. Body copy should be set in Montserrat Extra Light or Regular. 
Occasionally you may find it useful to incorporate italics (like for 
captions), heavier weights to call out body copy, or treat this font  
in all caps. Type should almost always be left justified.

Montserrat Thin 

Montserrat Extra Light 

Montserrat Regular  

Montserrat Medium  

Montserrat Semibold
Montserrat Semibold
Montserrat Extra Bold

Montserrat is Google Font and is free to download and use here.



Typography
A second, serif typeface exists in our  
brand for support usage. A third font  
is present in the logo but should not  
be used other than in that context.  

Lora
Lora is a supporting font that is used to call out specific, separate  
areas of copy, and on rare occasions, in body copy. This typeface  
is a sophisticated balance between the simplicity of Montserrat and  
the serif font used in the Hearts & Hands primary logo.

Lora Regular

Lora Bold

Montserrat is Google Font and is free to download and use here.



Color Palette
These are our primary brand colors and 
should be used across all marketing materials. 
Dark red and white make up our logo, light 
red is used for headlines, white is used on 
colored backgrounds, and dark gray is used 
for body copy.

Primary Colors
dark red 
RGB – 181, 23, 38 
HEX #b51726 
CMYK – 20, 100, 96, 11

Ideal for large headlines and in supporting  
graphic elements. This color should make  
an appearance on all brand materials.

light red 
RGB – 237, 26, 59    
HEX #ed1a3b    
CMYK – 0, 100, 80, 0   

Can be used in large headlines, subheadlines, 
bullets, and graphic elements like charts and 
supporting icons and/or illustrations.

white 
RGB 55, 186, 149   
HEX #ffffff    
CMYK 0, 0, 0, 0   

Used in large headlines that appear on 
colored backgrounds. Use white backgrounds 
when a large amount of copy is present.

dark gray 
RGB 93, 92, 94    
HEX #5d5c5e    
CMYK 5, 5, 5, 75   

Ideal for body copy.



Color Palette
Our secondary brand colors include warm 
tones to introduce a freindly and comforting 
feeling within our marketing materials. 
All secondary colors can be used in 
supporting design elements and  
into color overlays with photography.  
They should never be used in copy.

Secondary Colors
salmon 
RGB – 243, 129, 127 
HEX – #F3817F 
CMYK – 0, 62, 40, 0

Used frequently in backgrounds, color 
overlays, and secondarily in graphics like 
charts, supporting icons, and call to action 
design elements.

peach 
RGB –248, 172, 157    
HEX – #F8AC9D    
CMYK – 0, 38, 32, 0   

Used in backgrounds, color overlays, and 
secondarily in graphics like charts, supporting 
icons, and call to action design elements.

wheat 
RGB – 254, 219, 185   
HEX – #FEDBB9  
CMYK – 0, 15, 27, 0   

Used in backgrounds, main color overlays,  
and secondarily in graphics like charts.

off white 
RGB – 243, 243, 236    
HEX – #F3F3EC    
CMYK – 0, 0, 4, 5   

Used sparingly in backgrounds and 
secondarily in graphics like charts.



Linework  
and Bullets
These design elements can be used  
to call out specific areas of copy.

Heart Bullets
   Red hearts can be used for bulleted information.

    They should be one point smaller than the text it’s 
accompanying with two spaces between it and the text. 
For example, this text is 13 pt and the bullets are 12 pt.

    This icon is from the typeface Font Awesome. The web 
and desktop versions can be downloaded for free here. 
Once the font is installed, the easiest thing to do is copy 
and paste the icon from this brand guide.

Vertical and Horizontal Rules
Red rules can be used to help call out specific areas of 
copy and/or divide sectons of information. They should 
be 1 pt in weight. They should be used sparingly within 
a layout or page.



Primary 
Photography
The right imagery adds humanity, visual 
interest, and warmth to our brand. 
Our primary photos are the main visual when representing the overall 
brand in places like posters, print ads, email headers, and large photos 
on the website. They should be warm, optimistic moments that feature 
content seniors on their own, or with family and friends that represent 
the feeling they have being a Hearts & Hands care recipient. These photos 
should be used in an airy nature with a color overlay.



Supporting 
Photography
The right supporting imagery helps 
convey what services our brand offers.
Our secondary photos are the supporting visuals when representing 
the overall brand. They should be used smaller and lower in hierarchy 
to visually represent the copy in places like posters, print ads, the body 
of emails, and next to content on the website. These should be warm 
and  optimistic, showing specific moments of care that Hearts & Hands 
provides to its recipients. This dually show the various types of ways 
volunteers can support seniors in their community. They should be 
used in an airy nature with a color overlay in most instances, but  
there may be opportunities (like online and in presentations) to use  
them in their original forms.



Using the  
Color Overlay
This design technique helps all 
photography used in the brand have  
a similar look and feel, whether from  
a stock site or a volunteer’s phone.
Simply create a block of color the same size as the photo in your 
layout, and make it the brand color wheat. Then set it’s opacity 
or transparency to 20-40%. Place the block of color over/on top 
of the photo. The darker the original photo is, the more opaque 
the block of color should be (30-40%) to make the original photo 
appear warmer. The lighter or warmer the original photo is, the 
less opaque the block of color needs to be (20-30%).

wheat 
RGB – 254, 219, 185   
HEX – #FEDBB9  
CMYK – 0, 15, 27, 0   

wheat 
20-40% opacity 
placed over photo  



Additional  
Graphic Element
This design element can be used to help  
reinforce the brand within photography. 
It should be used to highlight the 
subject matter in instances such as 
posters, direct mail, print ads, social 
media, and the website.

reversed heart 
HNH_ReversedHeart_Salmon.png

This technique can be achieved using  
the same steps on page 16. Multiple  
color and size options are available for  
use within your files.

Hearts & Hands Neighbors helping  
neighbors.



Bringing It  
All Together

Whenever and however Hearts & Hands  
is represented, we must ensure a consistent 
look that visually and effectively expresses 
the personality traits of our brand.



brochure

We’re a local non-profit 
organization that matches 
caring, reliable volunteers  
with older community 
members who have essential 
needs, like transportation, 
to ensure they can continue 
living independently. 

Through our volunteer work, we provide:

Transportation
    Medical Appointments, Grocery 

Shopping, Errands , Social and  
Worship Gatherings

In-Home Services
    Laundry Assistance, Household Chores, 

Minor Home Repairs, Light Yard Work

Companionship Services
    Friendly Visits, Phone/Zoom Pals,  

Coffee and Conversation

Neighborhood Focus
    Volunteer Coordinators are assigned  

to each neighborhood served

    Community Coalition Councils Service 
Areas include Erie County and Niagara 
County (Lockport & North Tonawanda)

Faith communities are a vital part 
of our service model. They provide 
an ongoing funnel of volunteers that 
enable our care recipient(s) to receive 
services free of charge. 

We recognize that each faith institution 
is unique. Key to our partnership model 
is designating a Team Leader within 
each congregation. Team Leaders help 
to integrate Hearts and Hands into 
your church culture, serving bridge as 
an ambassador to best mobilize your 
congregation in service with us. 

Service is an integral part of spiritual 
formation. We recognize this. 
Participating in our mission furthers the 
mission of your own church, enabling 
members of your congregation to live 
our their faith and demonstrate love by 
addressing tangible needs within your 
community. 

Hearts and Hands provides a streamlined 
way to reach out and support older and 
disabled adults within, and around, your 
congregation. 

We make volunteering easy, and seek  
to make partnering with us easy too!

If members of my congregation 
volunteer, what can they expect?
    Live out the spirit of giving by sharing 

your time and talents with our care 
recipients.

    Select assignments that fit in your 
schedule and interests, volunteering  
is flexible!

    Volunteer as often as you wish.  
Weekly, monthly, or seasonally. 

    Volunteer Coordinators handle all  
of the arrangements. 

    Mileage reimbursement and 
supplemental insurance coverage  
is provided for all volunteers.

How do they get started?
    Enroll as a volunteer online at  

www.volunteerhnh.org or by  
calling (716) 406-8311.

    Attend a 45-minute volunteer training 
hosted at your church and learn all the 
ways you can serve.

    Begin selecting assignments that fit  
in your schedule. Whether you have one  
hour a month, or find yourself wanting 
to do more, there is no obligation. You 
set your own schedule.

rack card

Neighbors 
Helping Neighbors

We’re a non-profi t organization that 
matches caring, reliable volunteers with 
older community members with essential 
needs to ensure they can continue living 
independently. Our services include:

Transportation
    Medical Appointments, Grocery Shopping, 

Errands , Social and Worship Gatherings

In-Home Services
    Household Chores, Laundry Assistance, 

Minor Home Repairs, Light Yard Work

Companionship Services
   Friendly Visits, Phone/Zoom Pals, 

Coffee and Conversation

Sample  
Layouts

Hearts & Hands

Neighbors  
Helping Neighbors
We’re a non-profit organization that 
matches caring, reliable volunteers  
with older members in our community 
with essential needs, to aid them in 
living happy, independent lives.

To learn more about becoming a Hearts & Hands volunteer,  
call (716) 406-8311 or visit volunteerhnh.org

Volunteers are critical to serving neighbors in need, offering  
much-needed and appreciated human connection to some of the  
most vulnerable members of our community, at no cost to them. 	

					Volunteering is flexible

					Select assignments that fit  
your schedule and interests 

					Volunteer Coordinators handle  
all of the arrangements

					Receive mileage reimbursement and 
supplemental insurance coverage

HAH002_VolunteersPrintAd_Challenger_5.105x5.5_v5.indd   1HAH002_VolunteersPrintAd_Challenger_5.105x5.5_v5.indd   1 6/20/22   10:57 AM6/20/22   10:57 AM

print ad

Faith in Action 
Partnership

Volunteers come 
from many walks  
of life. Even from  
inside your ministry.

“ Hearts & Hands is the best 
matched organization with the 
mission of our churches.”

– Faith Partner

“ I cannot stress how my retirement  
has been enriched by being able 
to help people. It feels like I am  
on a spiritual journey with 
Hearts & Hands at the helm.”

– Bridget, Volunteer

How can you put 
your Faith in Action?

Commit in partnering through a 
Memorandum of Understanding.

Designate a Team Leader each year  
to serve as a primary liaison.

Endorse a culture of generosity and  
Faith in Action from the pulpit. 

Challenge members of your 
congregation to volunteer.

Invest through your annual missions 
budget or with a special offering. 

Host a creative fundraiser in support  
of our join mission.

Pray for the wellness, safety, and 
relationships of our volunteers and  
care recipients. 

Feature a “minute for mission” 
testimonial from a Hearts and Hands 
volunteer or care recipient. 

Invite Hearts and Hands to your  
annual missions or volunteer fair. 

Promote the mission of Hearts and 
Hands by increasing awareness or 
convening a community wide event. 

Share our online giving campaigns and 
attend our events throughout the year. 

For more information on partnering 
with Hearts & Hands, call (716) 406-8311

www.volunteerhnh.org

Hearts and Hands: Faith in Action is a 501(c)(3)  
not-for-profit organization.



Angelina Anzalone
Resource Development Director, Hearts & Hands
aanzalone@heartsandhanfdsfia.org

Kim Pentheros
Creative Director, Front Porch
kim@ftprch.com

Questions?


